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Abstract: This study attempts to examine the meaning of the 
moral message embedded within the signs in the short film 
Kaya Tanpa Harta. Through the qualitative method and the 
semiotic approach of Roland Barthes, this study has found that 
the moral messages contained in this film texts are requiring 
muslims to be patient when experiencing economic problems 
and to do halal job even though in the low-wage workforce as 
well. In addition, the film texts also have conveyed message 
related to caring for and help one another as well as repent 
when one makes a mistake. Such moral messages are 
conveyed through depcition of the characters in a binary 
opposition with other characters, such as a strong young man 
who despairs and robs compared to an old mother who is 
passionate about work and continues to give alms. 
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Abstrak: Studi ini bertujuan memahami makna pesan akhlak 
yang ada di balik tanda-tanda semiotika pada film pendek 
Kaya Tanpa Harta. Melalui metode kualitatif dan pendekatan 
semiotik Roland Barthes, hasil studi menunjukkan bahwa 
pesan akhlak yang ada dalam film ini meliputi pesan sabar 
ketika mengalami problem ekonomi dengan tetap melakukan 
pekerjaan halal meski berupah kecil. Selain itu terdapat pesan 
untuk berkasih sayang kepada sesame, serta bertaubat ketika 
berbuat khilaf. Makna pesan akhlak dalam film ini 
disampaikan dengan cara menghadirkan karakter dalam posisi 
oposisi biner dengan karakter lainnya, seperti pemuda kuat 
yang berputus asa dan merampok dibandingkan dengan 
seorang ibu tua yang semangat bekerja dan tetap bersedekah. 
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